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We have your notes.

After the webinar, we will be sending out the
following elements to all attendees:

TikTok Best Practices and Strategy
Guide

Full recording of this webinar

TikTok Strategies
FOR SUCCESS IN

2024

The best practices guide to breaking through the
clutter of a crowded social media space for publishers
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True Anthem's TikTok
integration includes:

- Effortless Social Publishing to TikTok:
Schedule and publish TikTok videos
directly from the TA Dashboard.

o Ability to customize video

' thumbnail

HOW ONE PRESCHOOL 3 Q

USESPA P- TROLTO , ’ o Hashtag and mention support
TEACH DemOCRACY | N

o Support for Comments, Duets,
and Stitches on Posts

- Centralized Management: Streamline
workflow by cross posting video to

How one preschool uses Paw Patrol to

e . ’ TikTok, YouTube Shorts, and Instagram
Reels at the same time.

- Smartlink (link in bio) for TikTok

- Unified Reporting & Analytics
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trueanthemdemo True Anthem Demo True Anthem’s Smartlink Page
Edit profile Promote post o & .
CED for TikTok

0 Following O Followers 0 Likes

& smartlink.bio/t/trueanthemde

p— - Smartlink (link in bio): Similar to our
integration with Instagram, you can drive
traffic from TikTok using TrueAnthem's
Smartlink (link in bio) feature.

trueanthemdemo m
o

True Anthem Demo

After connecting your TikTok
— account with TA, we'll create a
branded Smartlink page for you.

Bj POSTS

o When scheduling posts to TikTok
you can automatically add the
post and link to your Smartlink
page.

o Links can also be added after the
fact to your Smartlink page, using
the Manage Smartlink Page.

o Add your Smartlink page URL to
your profile page on TikTok to
drive traffic.
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Summary  Facebook X Linkedin  Instagram TikTok YouTube  Pinterest *Reporting still in progress

- Timeframe Reporting: Gain
valuable insight into your TikTok

' | True Anthem Demo

TOTAL Posts 9 220 224 27 169 180 232 230 177 215 performance alongside Other SOCiaI
Views 46m  4322m  342Im  1993m 744m  1025m 625m 75.3m 59.7m 101.8m 19 p|atforms with True Anthem’s
Link Clicks 0 o o o o o o 0 o 0 Timeframe Reporting.
Engagements 189.6k 325m 30.7m 124m 44m 61m 45m 43m 3Im 53m ! N Rolling COmpariSOn Reporting:
AVERAGE posts Perbay ¢ [ True Anthem - Standard Chis Hart, US/Eastorn, EDT (GMT- 04:00) & M <C]

Analyze metrics and post level
metric performance vs a previous

Social Page Name (@) True Anthem Demo Filters Last 28 days (Sep 3 - Sep 30) time period using True Anthem’s
Rolling Comparison Reporting.

Views Per Post

Link Clicks Per

Click-Through R

Engagements R Average Posts / Average Video Average Link Click-Through Average Engagement H
Engagements/ — Post Performance Reporting:
Engagement R .
0 om oo o 00% . . Assess what posts are performing
SUBSCRIBERS Total +261% N/A N/A +4.4% e b
est.
Change

Average Posts / Day

- Smartlink Page Analytics
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Current clients: Reach out to your
CSM or support@trueanthem.com to
request access to TikTok. No cost.

Not a current client: Set-up a demo
with sales@trueanthem.com
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TikTok launched in September 2016
but didn't gain momentum until
merging with Musical.ly in 2018.

TikTok's popularity has lead to other
video-centric innovations like
Instagram Reels & YouTube shorts.

TikTok is growing with 102.3m users in
2023 and an expected increase to
121.1m users by 2027.1

In the US, users ages 18-24 represent

[ ]
[ ive 36% of acti
The H Isto ry Of _?_?k_lrr(;‘nkr?zresswe o of active users on
[ ]
TI kTo k TikTok has quickly become the 5th

most popular platform, closely behind
Facebook, YouTube, Instagram, and
WhatsApp.3

TikTok is the search engine of choice
for many younger generations,

particularly Gen Z.

httos:/mwww statista.com/statistics/1100836/number-of-us-tiktok-users/
https://wwwy.statista.com/statistics/1299771/tiktok-alobal-user-age-distribution/
N - — cocial- " Ty .


https://www.statista.com/statistics/1100836/number-of-us-tiktok-users/
https://www.statista.com/statistics/1299771/tiktok-global-user-age-distribution/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
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Should my brand be on
TikTok?

O x/

v
Engagement
Goal
Traffic Goal
|

Resourcing

Audience

> s your goal to focus on engagement, audience

development, and video views while reaching younger
and different audiences compared to other platforms?

Is your goal to drive a lot of traffic using TikTok? While it
offers link-in-bio options, it may not effectively offset
traffic declines or provide the biggest push to other
websites and pages.

Are you equipped to produce creative and engaging
short-form video content? TikTok requires a style that
may not fit every brand's resources or messaging
approach, especially if creating culturally relevant
content is a hurdle.

Does your target audience align with TikTok's
predominantly younger user base? If not, reaching the
right demographics might be challenging.
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Success is sporadic,
not progressive.

—

Success does not beget success on
TikTok.

It isn't unusual on TikTok to have one
video hit a million views, and have five
others only get a few thousand views.

TikTok is more supportive than other
social platforms for posting more
frequently to better understand your
audience.

Unlike its competitors, posting a video
that underperforms anecdotally doesn't
negatively impact the potential reach of
future posts.
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Meet your audience
when they want to
engage.

~ Brands have the best chance of
reaching a wide audience if you post
before your audience reaches its peak
availability.

“Timing videos before the zenith” means
the algorithm is testing your content as
the audience builds.

< Feb 04 >
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#Hashtags are
important.

~  Hashtags help your content surface to
your target audiences, aid
discoverability, and align your content
with trends.

Avoid these hashtag
No-no’s.

TikTok has noted on webinars for
publishers that hashtags such as #fyp
and #foryou will not help your
discoverability.

€@ Adding a hashtag that's trending but
unrelated to your content can lead to
lower performance as well as bad optics.
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Platform 0

Management

“How many hashtags
are too many?” =

There isn't a minimum or maximum for
hashtags, but True Anthem
recommends 3-5 per video.

Focus on hashtags that are relevant to
the video’s core topic(s).

Broad hashtags, that are both broad in
° topic but also have such massive
TI p #3.5 (Bon US) audiences on TikTok, create a high
performance ceiling but also a lower

Q u a | ity Ove r q u a n t |ty chance to get performance traction.

Niche and specific hashtags may have a

W h e n it CO m es to lower performance ceiling but the

competition for performance tends to

haShtagS. be far lower.

Well-chosen niche hashtags aid in engagement as well as discoverability.
If the video relates to what you were hoping to see and topics you enjoy
then you’re more likely to engage. #food will cover everything under the
sun, but #cocktailtips will reach drink-savvy learners directly.
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Platform
Management

®

@baltimorebanner
 The Baltimore Banner

96 70.7K 1.4M

Following Followers Likes

7 Message Qo v

Nonprofit. Local news. We report stories that make
Baltimore & Maryland better.

L]
TI # 4 (@ https://linkin.bio/baltimorebanner
& Email ¥ App

©) Instagram

Your Profile Page = = -

Greatest hits

Matters

< The Baltimore Banner N\ 2y

N4

Profile pages are super
important.

Unlike Facebook and Instagram, users do
go to your profile page and explore your
past content.

Benefits of This Dynamic:

When one video takes off, it's not
uncommon for your older videos to
get a second life from users visiting
your profile.

Instagram follower growth also isn't
uncommon when one of your TikTok
videos overperforms, since you have
the ability to feature your IG account
from your TikTok profile page.
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Tactic
Break

o1

(&) Tactic: Pinned Videos

You can pin up to three videos to
your profile.

The videos you choose to pin can
help highlight your highest
performing content, promote
new content, showcase a timely
news story or participationin a
recent trend, or help quickly
define your brand for new
followers.

(&) Tactic: Playlists

(Limited to accounts with over 10K followers.)

Playlists can help viewers find
and watch similar videos in one
place, and can be especially
useful for video series that should
be watched in order.

These can be organized by a
common theme, series, or
category.
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Consider your team's
TikTok bandwidth
before, not after.

—

Cutting your videos in the correct
dimensions for TikTok (9:16) is crucial. As
a baseline, work to ensure your specs fit
the platform!

Whenever possible, try to make your
videos people-forward.

Direct-to-Camera (DTC) videos often see
more success than those without a
human “host”.

Consider occasions to leverage in-app
features, like the photo album feature,
“game-ified” filters, and beyond.


https://www.tiktok.com/@chiefs/video/7418683571986042154?q=kansas%20city%20chiefs&t=1727455763394
#
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Storytelling

Tactics 0

@allrecipes

Skip to the "action” of
the video.

Hook them immediately! Make your value
proposition clear right at the top to get the
user to continue watching

Structure your video to convey an action
already in-progress, but the literal end of
the video then naturally connects to the
opening of the video.

Tip #6
It's time to start in
the Middle.

The loop will appear seamless!

This technique can increase
average watch time because the
user isn't immediately aware that
the video has started over again.

TikTok has previously confirmed that
replays give a positive signal to the

Allrecipes TikTok algorithm



https://www.tiktok.com/@allrecipes/video/6993075274791324934?_r=1&_t=8WaiAeWUTwQ&is_from_webapp=v1&item_id=6993075274791324934
#
https://www.tiktok.com/@allrecipes/video/6993075274791324934
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Audio isthe & (chef’s
kiss) of TikTok.

-~ Consider a mix of original sounds and the
use of trending audio, as it fits within your
TikTok strategy.

~ Users can incorporate existing music from
the platform's library, record their own,
or repurpose audio from another user.

-~ Original sounds can enhance your unique
brand and foster long-term engagement,
while trending sounds can offer
immediate visibility and connection to
current trends.

~ What works for them, may not work for
you. Find what works for your brand
voice.
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Evergreen is the
growth engine.

~ Evergreen concepts support long-term
growth better than breaking news or
trending content will.

- Evergreen concepts can help you be
consistently relevant to your audience.

~  Trending topics can only give you
sporadic opportunities to possibly have
viral activity (but it's unlikely to happen).

~ Unlike many other platforms, a video
posted in April may get more traction in
November, depending on the content and
news cycle.

~  News and timely topics still have a place in
your content strategy.

€© Don't get too holiday granular: Videos
about a season will have more legs than
videos about a specific holiday.
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86% of Gen Z has a
TikTok account.

- Reports have shown that 86% of Gen Z has
a TikTok account, more than any other
generation!, which explains why 60% of
TikTok users are Gen Z>.

- Utilize TikTok as a testing ground for what
content (and what approach) these
younger generations are looking for.

~  There is opportunity here to build name
recognition amongst younger
generations.

~ Use your content to speak WITH your
audience, not just AT your audience. Meet
them where they are, in a language they
understand.



#
https://sproutsocial.com/insights/data/2024-social-content-strategy-report/
https://wallaroomedia.com/blog/social-media/tiktok-statistics/
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Content
Execution

Tip #10
Acknowledge
Where You
Are In Your
TikTok Journey

N4

I"filfaer-l;ihnrge:tve‘:lring' The Great Asterisk of a
Hurricane Helene Tl kTO k St rategy.

It takes time, resources, and effort to do
everything we've outlined here and we
acknowledge that those are not easy to
come by.

The good news is, there are various levels
and entry points, depending on what is
realistic and possible for your team.

Level 1. Straight vertical cut of a video.

Example: BBC News


https://www.tiktok.com/@bbcnews/video/7419056548095266081?lang=en
#
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Content
Execution

o' TikTok

Tip #10
Acknowledge
Where You
Are In Your
TikTok Journey

The Great Asterisk of a
TikTok Strategy.

It takes time, resources, and effort to do
everything we've outlined here and we
acknowledge that those are not easy to
come by.

The good news is, there are various levels
and entry points, depending on what is
realistic and possible for your team.

Level 2: Vertical cut with baked-in captioning
and minor edits.

Example: CNN


https://www.tiktok.com/@cnn/video/7418965931172449578?lang=en
#
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Content
Execution

Tip #10
Acknowledge
Where You
Are In Your
TikTok Journey —-

Playlist - News

N

The Great Asterisk of a
TikTok Strategy.

It takes time, resources, and effort to do
everything we've outlined here and we
acknowledge that those are not easy to
come by.

The good news is, there are various levels
and entry points, depending on what is
realistic and possible for your team.

Level 3: More intentionally custom DTC videos,
with a “host”.

Example: NPR


https://www.tiktok.com/@npr/video/7415406880870206762
#
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Content
Execution

Tip #10
Acknowledge
Where You
Are In Your

TikTok Journey
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B .\, When it’s an election year =]
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., but also ‘hoa hoa hoa’ season
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THINKRING?

N

The Great Asterisk of a
TikTok Strategy.

It takes time, resources, and effort to do
everything we've outlined here and we
acknowledge that those are not easy to
come by.

The good news is, there are various levels
and entry points, depending on what is
realistic and possible for your team.

Level 4: Entirely custom content, often created
with trends in mind, intentionally appealing to
(and speaking with) a younger audience.

Example: Washington Post


https://www.tiktok.com/@washingtonpost/video/7411666424646618399
#
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We have your notes.

After the webinar, we will be sending out the
following elements to all attendees:

TikTok Best Practices and Strategy
Guide

Full recording of this webinar

TikTok Strategies
FOR SUCCESS IN

2024

The best practices guide to breaking through the
clutter of a crowded social media space for publishers
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How one preschool uses Paw Patrol to
teach democracy.
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Current clients: Reach out to your
CSM or support@trueanthem.com to
request access to TikTok. No cost.

Not a current client: Set-up a demo
with sales@trueanthem.com
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Does True Anthem handle crossposting between
TikTok and Youtube?

Yes, we support crossposting across TikTok, YouTube
AND Instagram Reels.

You mentioned search being really important on
TikTok and the way that users are finding content on
the platform, what is TikTok's algorithmn looking at to
surface content content? For example, is it the post
message or the captions or hashtags or something
else?

TikTok looks at several factors including the caption,
closed captioning, hashtags, video topic, engagement
(including watch time) of the account’s content as well as
like-minded content, replays, device, geographic location,

What are some best practices for leveraging TikTok's
trends without compromising brand identity?

Authenticity is very important. If you are going to
participate in a trend, be sure it is relevant to who you are,
and gets posted while the trend is still trending. Great
ideas can die by committee, but protect your brand.




